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SPECIAL EDITION FOR UNITED WAY CAMPAIGN
University Launches United Way Campaign
(continued on page 2)
Marshall University began its 2008 United Way
campaign Monday, Oct. 13 with a kickoff celebration
on the Memorial Student Center plaza on the Hun-
tington campus. The campaign will continue
through Friday, Nov. 7.
Numerous activities took place at the kickoff,
including a hot dog lunch, cornhole competition,
inflatables, live music from WMUL FM, raffles and
massage therapy, which is courtesy of I-N Touch
School of Massage Therapy.
Bernice Bullock, chairperson of the President’s
Blue Ribbon committee, which represents different
departments and
campuses, said
the Marshall
“Live Green,
Live United”
campaign is part
of the West
Virginia State
Employee
Combined
Campaign (WVSECC). The goal at Marshall, Bullock
said, is to raise $50,000.
“Making a pledge to United Way is one way of
giving back that requires little effort from us other
than making a donation or completing a pledge
card,” Bullock said. “I am very grateful that the
United Way helps me to take care of so many. All I
have to do is make a donation and they spread my
money where it will do the most good for my com-
munity.”
The United Way’s four focus areas are Families
& Children, Learning & Earning, Health & Wellness
and Basic Needs & Unforeseen Hardships. Those
who choose to donate may target their contribution
to a specific agency listed in the WVSECC brochure.
The Huntington community is represented by
United Way of the River Cities, Inc., which has 33
partner agencies.
In addition to annual pledges and payroll deduc-
tions, Marshall University employees may contrib-
ute by participating in numerous fund-raising
activities planned over the four-week campaign.
One of the most popular special activities is the
opportunity for Marshall employees to wear jeans to
work. An expanded version of “I’m wearing Jeans
for United Way” days has been approved by
Marshall President Stephen J. Kopp for the current
campaign.
Participants are “permitted” to wear jeans to
work on selected days, depending on which days
they choose and how much they donate to the
campaign. Remaining jeans days are Oct. 28, Oct. 30,
Nov. 4 and Nov. 6.
“I’m Wearing jeans for United Way” stickers may
be purchased during the campaign kickoff on the
student center plaza. Cost is $3 for one day, $5 for
two days, or $20 for all eight days. Stickers also will
be available throughout the campaign at the follow-
Blue Ribbon Committee members served up a hot dog lunch at the United
Way campaign kickoff. Above: Tootie Carter and Rhonda Mullins. Below:
Berniece Bullock and Nancy Pelphrey.
Please send completed forms to the Bursar’s Office. Thanks!
Marshall University 
2008 State of Caring Campaign 
Continuous Payroll Deduction 
 
For your convenience we are offering continuous payroll deduction.  To avoid filling out a pledge card annually, check here and your pledge will 
be automatically continued for future campaigns. 
 
If you choose to discontinue or make a change in your pledge, please contact the payroll department. 
 
Please attach this card to your 2008 WVSECC pledge card for continuous giving and forward them both to the BURSAR’S OFFICE via campus 
mail.  If you completed this form last year (2007), you will not need to fill out any paper work this year unless you want to discontinue or change 
your gift. 
 
 
 
  I would like to take advantage of continuous payroll deduction. 
   
Name 
 
Date   
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Here is Just a Partial List of Agencies Helped by Your United Way Gift
For the complete list, visit  Marshall’s
United Way Web site at
www.marshall.edu/unitedway and click on
“Brochure” under “Forms.”
Next Week’s Campaign Events
Buy one soda...buy two candy bars… OR…
make a difference in the River Cities or other United
Way area. $1 a week can provide this for someone:
• 2 shelter nights of safety at Branches Domes-
tic Violence Shelter.
• Summer camp program for one child through
the Salvation Army.
• 4 reading sessions at Tri State Literacy Coun-
cil.
• Day Camp program supplies for the Boy
Scouts.
• 1 case of emergency supplies to the Armed
Forces through American Red Cross.
• 1 Life Skills program through Cabell Hunting-
ton Coalition for the Homeless.
• 15 minutes of training/therapy at Develop-
mental Therapy.
• 15 minutes of group or individual child
development services at Renaissance-Prestera.
What Can You Do With a Buck?
ing locations: Old Main basement mailroom; Old
Main 207; Memorial Student Center 2W6; Holderby
Hall 109; Gullickson Hall 112; Shewey Athletic
Building 217; Robert C. Byrd Biotechnology Science
Center 301Q, and the Marshall Medical Center 3408
(dean’s office).
Several raffles will take place throughout the
campaign. The one during the kickoff was won by
Sarah Morgan, graduate student in English. She
received a $25 gift card to the MU Hall of Fame Café,
a Marshall University t-shirt and hat.
For all raffles, tickets are 1 for $1, 5 for $4, 10 for
$8, or 12 for $10.
Marshall students also will be participating in
the United Way campaign. They will sponsor several
events, details of which will be announced later.
To monitor the progress and increase awareness
of Marshall’s campaign, large thermometer posters
will be placed outside the university’s Huntington
campus. Progress also will be posted on the Marshall
University/United Way Web site at
www.marshall.edu/unitedway. The complete calendar
of events also is posted on the Web site.
American Red Cross Huntington Office - The Red
Cross provides emergency assistance to local victims
of disaster, emergency communications services for
military families, CPR/First Aid classes, and com-
munity preparedness outreach.
Big Brothers Big Sisters of the Tri State - Big Broth-
ers Big Sisters of the Tri-State provides guidance and
companionship to youth through a one-to-one
relationship with a caring volunteer to assist them in
achieving their highest potential.
Birthright of Huntington - Birthright is a pregnancy
service offering an alternative to abortion.  We
believe it is the right of every pregnant woman to
give birth and every child to be born.
Boy Scouts—Simon Kenton Council - Tecumseh
District serves Lawrence County youth in Cub
Scouting, Boy Scouting, Venturing, Exploring, and
Learning For Life programs. 
Boy Scouts—Tri-State Area Council - Provide organi-
zations with a character, citizenship and total fitness
outreach programs for youth age 6 - 20 that uses
methods of outdoor, ethical values and mentoring.
Boys’ & Girls’ Clubs of Huntington - The club
provides an after school program that is a safe place
to learn and grow while having fun.  A truly Positive
Place for Kids!
Branches Domestic Violence Shelter - Branches
Domestic Violence Shelter is a community based,
non-profit agency organized to provide services to
victims of domestic violence and their families.
Cabell-Huntington Coalition for the Homeless - The
Coalition for the Homeless provides permanent
solutions for individuals experiencing homelessness
through programs promoting self-sufficiency, long-
term housing, job training, and supportive services.
Cammack Children’s Center - Cammack is a highly
structured level II therapeutic group home with an
intensive professional multi-disciplinary focus for
children with severe emotional behavioral distur-
bances.
Chesapeake Community Center - The Chesapeake
Community Center offers five rooms of exercise
equipment ranging from heavy weights to a room
geared for women only. Beginning on the 15th of the
month, the Community Mission Outreach offers
food and clothing to needy families in the commu-
nity, a gymnasium for students and adults alike for
basketball, scout meetings and many other gather-
ings as needed.
City Welfare Mission - Provide materials and spiri-
tual assistance to those in need including food,
clothing, shelter, furniture and other assistance at no
cost.
Developmental Therapy - A nonprofit organization
specializing in occupational, physical and speech
therapy.  DTC also offers special instruction services,
early intervention screenings, equipment lending,
and family  training courses.
Ebenezer Medical Outreach, Inc. - Ebenezer Medical
Outreach, Inc. offers free medical care to the unin-
sured of the region.  Outreach programs provide
education regarding men’s and women’s health and
HIV/AIDS.
Girl Scout Black Diamond Council - Girl Scouts
builds girls of courage, confidence and character
who make the world a better place. Black Diamond
Council serves more than 20,000 girls in West Vir-
ginia, Ohio, Virginia and Maryland.
Girl Scouts of Kentucky’s Wilderness Road, Inc. -
Girl Scouts of Kentucky’s Wilderness Road Council
is the preeminent leadership development  organiza-
tion for girls ages 5 to 17 resulting in a life of leader-
ship.
Goodwill Industries/Family Services - Goodwill
Industries of KYOWVA Area, Inc. -  Goodwill pro-
vides education, training and employment programs
to individuals with workplace barriers and serves
individuals and families through its credit and
family counseling services.
Huntington Area Food Bank - The HAFB collects
and distributes donated food to our member non-
profit agencies in the Tri-State to help feed low
income, hungry people.
Kiwanis Day Care Center - The Kiwanis Day Care
Center has been in operation since 1930.  The Center
is licensed by the State of WV and Nationally Ac-
credited.  The Center accepts children between the
ages of 6 weeks to 6 years.  The Mission of the
Center is “to provide  safe, quality day care for
children so their parents can be employed or con-
tinue their education.”
Renaissance Program of Prestera - Prestera Center’s
Renaissance Program provides long-term residential
and outpatient addictions treatment services to
women, including mothers and their children. 
Stella Fuller Settlement - Provision of food orders
and utility payments; school clothing vouchers;
monthly distribution of donated clothing and house-
hold items; provision of toys and holiday food
orders.
United Health Foundation - Our organization helps
meet the medical emergency needs of those without
health coverage or with coverage restrictions, who
would otherwise be unable to obtain them.
Well Child Clinic - The Ironton City Health Depart-
ment operates the Well Child Clinic with funds
provided to us by the United Way.  With the $2500
allotted to us we are able to buy formula, diapers,
vitamins, medicine, car seats and booster seats for
those in our community who come to us needing
help.
YMCA - The purpose of the YMCA Youth/Senior
Center is to provide and teach the YMCA’s four core
values (Honesty, Caring, Respect and Responsibility)
through programs and use of facilities.
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